
Creating the ideal Hubspot persona
Series of studies to find the ‘ideal’ &
‘anti’ persona respondents
Real time conversations with virtual
customers
Discovering audience challenges &
opportunities for better target messaging

Key Points:
OBJECTIVES

Virtual personas (digital twins) are the
virtual representations of real world
customers or customer segments, created
by combining data from demographics,
behaviors, and preferences.We generate
these digital twins by analyzing vast
amounts of data to simulate how real
customers would think, behave, and
make decisions. 

HubSpot needed a deeper, more human
understanding of its target audience to
inform effective marketing and sales
strategies. Traditional research methods
were falling short, providing only a
superficial idea about customer behavior
and preferences.

Challenges
Having an actionable and agile customer
picture
Having more precise target messaging
Shaping the product strategy and marketing
in a more tailored way

THE SOLUTION: 
GLIMPSE VIRTUAL PERSONA
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CREATING THE IDEAL HUBSPOT PERSONA

How can we use AI to extend the research to make the Hubspot’s ideal buyer
personas: more actionable, agile, iterative, interactive persona? 

We ran an initial series of studies: “ideal” & “anti” persona respondents, and focusing
on natural language responses as well as close-ended questions. We focused on the
topics of: 

Business Approaches: Attitudes toward risk, growth, disruption, change
Shopping & Hobbies: Activities & brands; Bringing B2B buyers to life
Media & Tech Habits: Trusted sites, channels, influencers, devices
Platform & Tool Decisions: Attitudes toward innovation, efficiency, complexity

FINDING THE ‘IDEAL’ & ‘ANTI’ PERSONA 

REAL TIME CONVERSATIONS WITH VIRTUAL CUSTOMERS

Example real-time conversation with a virtual customer who strongly “embraces change
and innovation” 
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We leveraged Glimpse AI to simulate the responses of real people, providing rich and
diverse insights into customer thinking and behavior. This approach enabled us to
uncover hidden patterns and preferences that would have been difficult to identify
using traditional methods.

Example “follow-up” questions asked of virtual extensions of real respondents 

AI CHAT WITH PRECISELY-DEFINED AUDIENCE SEGMENTS:
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Glimpse AI enables businesses to engage with entire audience segments, revealing
collective trends and behaviors. This broader understanding informs more effective
marketing strategies and product development, aligning the brand with the broader
market for impactful results.

The partnership between Glimpse and HubSpot exemplifies the transformative potential
of generative AI in reshaping how B2B companies understand and engage with their
customers. By moving beyond traditional, static buyer personas, we are helping to
create dynamic, nuanced, and human-centered personas that reflect the complex
realities of today’s business environment. This deeper understanding will empower
HubSpot to craft more targeted marketing campaigns, enhance sales effectiveness, and
build stronger, more meaningful connections with their audience.
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THE PARTNERSHIP


